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Psalms 78

I will open my mouth in a parable, I will utter dark sayings of old... We will not conceal them.

Parables Bookshelf - Series 1.15.10

This newsletter contains
the final chapters of the
book Dragon Flood. 1t is
my sincere hope that all
who have read this writ-
ing have had their eyes
opened, and the minds
illumined, to perceive the
deceptive character of the
world they were born
into. Things are not as
men, women, and chil-
dren are led to believe.

The Bible teaches that
“the whole world lies in
the power of the evil

one” (I John 5:19). Satan
is called “the great de-
ceiver who deceives the
entire world.” If you be-
lieve this testimony about
Satan and the authority he
has over this world,
should you not expect that
the prevailing character of
this present age would be
one of gross and wide-

spread deception? The
prophet Jeremiah de-
scribed the world we live
in.

Jeremiah 9:3-5

Lies and not truth prevail
in the land; For they pro-
ceed from evil to evil, and
they do not know Me,"
declares Yahweh. "Let
everyone be on guard
against his neighbor, and
do not trust any brother;
Because every brother
deals craftily, and every
neighbor goes about as a
slanderer. And everyone
deceives his neighbor,
and does not speak the
truth, they have taught
their tongue to speak lies.

As sons of God, we are
called to walk wisely in
the midst of a crooked
and perverse generation
(Philippians 2:15). We are

Food for Thought

to walk in the light of
truth, being alert to the
lies and deceit all around
us. As sons of God we
have a great hope as we
look to the age to come,
an age in which the Son
of God will rule in the
place of Satan. What an
awesome transformation
will be observed in the
earth when the kingdom
of this world becomes the
kingdom of our Lord and
Christ! Darkness will be
replaced with light. Lies
will be displaced with
truth. In that time every
man will speak truth to
his neighbor.

Ephesians 4:25

Therefore, laying aside
falsehood, speak truth,
each one of you, with his
neighbor, for we are
members of one another.

“Public relations is at best promotion or manipulation, at worst evasion and

outright deception. What it is never about is a free flow of information.’

Heather Brooke

“Politicians are masters of the art of deception.”

Martin L. Gross

Scripture Memory

’

Ephesians 4:25

Therefore, laying aside false-
hood, speak truth, each one of
you, with his neighbor, for we
are members of one another.
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Dragon Flood

A Policy of Propaganda

One of the pioneers of the
modern use of propa-
ganda to manipulate the
~ masses was Gustave Le
Bon, a French social psy-
- chologist. Le Bon lived
between the years 1841
and 1931 and wrote a
number of books on the

- S8 subject of the psychology
of the group mind. His writings influenced
many of those who became key players in insti-
tutionalizing the use of propaganda in Amer-
ica. Le Bon saw the necessity of controlling
“the crowd,” for he believed that true democ-
racy would lead to chaos and ruin. Le Bon con-
tended that an aristocracy of advanced think-
ers was needed to guide society and preserve
civilization.

Throughout history, Le Bon professed, civili-
zation had always been “created and directed
by a small intellectual aristocracy, never by
crowds.” Now in an era in which the “voice of
the masses” was “preponderant,” this aristoc-
racy (social scientists) must explore the crowd
mind to develop techniques by which mass
hypnosis might be employed.

[Source: PR! A History of Spin, Stuart Ewen]

Le Bon wrote:

Crowds have always undergone the influence
of illusions. Whoever can supply them with
illusions is easily their master; whoever at-
tempts to destroy their illusions is always
their victim.

[The Crowd, Gustave Le Bon]

Another way to express this concept is that
people can be controlled through deception,
and they have always been susceptible to con-
trol through deception. Such a statement finds
support in the Bible. Satan from the very be-
ginning employed deception to direct the ac-
tions of mankind. He deceived Eve, and she ate
of the fruit that Yahweh had forbidden man-
kind to eat.

It is interesting to note that Satan did not use
threat of violence, or some other influence, to
coerce Eve to eat of the fruit of the tree of the
knowledge of good and evil. Satan has found
mankind to be highly susceptible to deception.
Lies and deceit are always his chief instru-
ments for controlling the thoughts and actions
of mankind. Satan’s disciples have adopted the
same practices. Le Bon further stated:

To know the art of impressing the imagina-
tion of crowds is to know at the same time the
art of governing them...

We must become a cult, write our philosophy
of life in flaming headlines, and sell our cause
in the market. No matter if we meanwhile
surrender every value for which we stand, we
must strive to cajole the majority into imagin-
ing itself on our side... It is numbers, not val-
ues that count - quantity not quality.

[Source: Ibid]

The immorality of those who adopt Satan’s
policies is observed in the above quotations by
Gustave Le Bon. To such men the end justifies
the means. No matter if lies, deception, and
atrocities, even the murder of innocent men
and women, are the instruments used to con-
trol and shape the public mind, all is justified
in their thinking that the greater good of civili-
zation might be gained.
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One man who adopted Le Bon’s theories
wholeheartedly was Ivy Lee, the son of a Meth-
odist Minister from Georgia.

Lee’s public rela-
tions work reflected
a newly emerging
variation on the
theme that “truth
happens to an
idea...” Something
asserted might be-
come a fact, re-
gardless of its con-
nection to actual
events.

[PR! A History of Spin, Stuart Ewen]

This son of a Methodist minister was greatly
awed by the mighty men of his day. He idolized
men of power and wealth. Ivy Lee became a
highly effective tool wielded by men of power
to accomplish their purposes. One of the men
Lee worked for was John D. Rockefeller, Jr.. In
1914, miners went on strike at one of the
Rockefeller mine interests in Colorado, the
Colorado Iron and Fuel Company. Rockefeller
hired thugs to attack the striking miners. 14
miners, their wives, and children were vi-
ciously murdered in what became known as
the Ludlow Massacre of 1914.

The Rockefeller name was already highly de-
spised by the public, but the outcry over the
slaughter of the miners and their family mem-
bers fanned public outrage to a fever pitch.
This resulted in public hearings being insti-
tuted to look into the matter.

The Rockefeller family denied any involve-

ment in the decision to send in militiamen, but
as countervailing evidence began to surface,
proving their complicity in the massacre,
John D. Rockefeller, Jr., was convinced that
something had to be done. Ivy Lee was hired
by the Rockefeller family to “secure publicity
for their views...”

Lee’s work following Ludlow consisted of pro-
ducing a series of circulars entitled “Facts
Concerning the Strike in Colorado for Indus-
trial Freedom.” Between June and September
1914, these nationally distributed broadsides
came out every four to seven days...

Lee’s dispatches, for example, routinely exag-
gerated the salaries received by union organ-
izers - the bulletins were designed to simulate
objective evidence, proving that the pillage at
Ludlow was the work not of the mine opera-
tors and their armies, but of “well paid agita-
tors sent out by the union.”

One bulletin presented distorted documenta-
tion purporting to demonstrate that editorial
sentiment in Colorado’s newspapers was
overwhelmingly against the strikers. Disre-
garded in this report was the fact that those
editors who were surveyed all worked for pa-
pers run by the coal companies.

Another bulletin offered an authentically
couched report from Helen Grenfell, identified
simply as the “Vice President of the Law and
Order League of Colorado.” Her apparently
first hand account certified that the battle at
Ludlow was initiated by the strikers...
Unmentioned in the report were the facts that
Grenfell was not, in fact, an eyewitness to
events at Ludlow and that she was the wife of
a railroad official whose company profited
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from carrying Colorado coal.
[PR! A History of Spin, Stuart Ewen]

People of God, such reports are not excep-
tional. They are the norm in the media today.
Stories are reported in such a way that critical
information is with-
held from the public,
and that which is re-
ported is biased, and
often filled with dis-
tortions of the truth.
So pervasive is the
false reporting of the media that the masses of
men and women have lost all sense of reality.
They believe the world is what is portrayed be-
fore them on television, in newspapers and
magazines, on the Internet and radio.

Newsworthy events,
involving people,
usually do not happen

by accident.

The invisible government, those whom Edward
Bernays, Gustave Le Bon, and Ivy Lee referred
to as an “intellectual aristocracy,” consists of
immensely wealthy bankers and corporate ty-
coons such as the Rockefellers, and the Roths-
childs. The practices that proved so effective in
defending their corporate interests generations
ago are now employed on a national and even
global scale. The major media is owned by a
close knit group of global power brokers who
employ its massive influence to create illusions
of reality, and to thereby govern and control
the masses.

Those who own the media do not wait for news
stories to come along, and then merely spin the
accounts to serve their own interests. They
manufacture the news events.

As Bernays explained it, “the engineer of con-
sent must create news.” He must orches-
trate public occurrences so they will be no-
ticed and will harvest the acquiescence neces-

sary to sustain the desired outcome...

“Newsworthy events, involving people, usu-
ally do not happen by accident. They are
planned deliberately to accomplish a purpose,
to influence our ideas and actions.”

[Source: PR! A History of Spin, Stuart Ewen]

Since the advent of television, the manipula-
tion of mankind has risen to new heights. Not
only are words used to shape thoughts and stir
men to action, but images are skillfully crafted
to manipulate the masses. It seems symbolic
that the center for America’s television indus-
try is a city named Hollywood. Holly was a
wood sacred to ancient druids and is used by
witches to craft their magic wands. In the mas-
sively popular Harry Potter series, the lead
character’s wand was made out of Holly wood.
The television is an instrument of bewitch-
ment. The masses are spellbound by its power.

A recent example of a manufactured news
event that bears striking resemblance to the
reports Ivy Lee crafted for the Rockefeller fam-
ily comes from the Persian Gulf War in 1991.

Some months before, during the fall of 1990, a
particularly alarming story began to be circu-
lated by American news agencies. Following
the Iraqi invasion of Kuwait, the report af-
firmed, Iraqi soldiers entered hospitals in Ku-
wait City and removed hundreds of prema-
ture infants from incubators, leaving them to
die on cold hospital floors. Appearing again
and again in the American news media, the
story attested to the profound cruelty of the
invasionary force.

The source of this story was an anonymous
fifteen-year-old Kuwaiti girl, called Nariyah,
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who had testified to the horrific events before
the Congressional Human Rights Caucus on
October 10, 1990. According to her story, she
was a “hospital volunteer” and a firsthand
witness to the purported barbarism. To en-
sure her continued safety, the head of the cau-
cus announced, the girl’s true identity be kept
secret.

Only much later, after the Persian Gulf War
was fading into the historical record, did it
turn out that “Nariyah” was in fact, Nariyah
al-Sabah, daughter of the Kuwaiti ambassa-
dor to the United States. Her actual where-
abouts, at the time the alleged cruelties had
taken place, were questionable; she had been
witness to no such events.

Beyond the dubiousness of her tale, it also
turned out that the meeting of the Congres-
sional Human Rights Caucus itself had been
the brainchild of Gary Hymel, a vice-
president of Hill and Knowlton, one of the
largest public relations firms in the world.
Hymel had graciously provided the caucus
with all the witnesses that it heard. Hymel
and Hill and Knowlton were on the payroll of
the Kuwaiti royal family in exile and had been
given the assignment of manufacturing public
support for the U.S. military intervention.

Nariyah’s shocking testimony was but one
created circumstance in an involved plan to
inflame American public outrage. Within a
few months, tales such as hers had readied the
public mind and led the nation into war.

[Source: PR! A History of Spin, Stuart Ewen]

http://www.youtube.com/watch?v=LmfVs3W
aEgY

If you watch the video of this girl’s testimony
and do not realize that the entire event was
manufactured by one of the world’s largest PR
firms and paid for by the Kuwaiti royal family,
you would surely be moved to outrage at the
testimony given. This is the profound power of
television and the media to shape public opin-
ion. It is stated that “seeing is believing.” Yet,
no one actually saw the Iraqi soldiers commit-
ting these atrocities. They only saw a teenage
girl testifying that such things had occurred.

Consider the shrewdness of selecting an attrac-
tive young Kuwaiti girl to tell this story. People
are predisposed to believe children. They do
not typically associate adolescent girls with
cunning and deception. Had the adult men
who wrote the script actually delivered the
words, it would have had a very different ef-
fect.

A similar deception was foisted upon the
American public during the second Gulf War
when public support for the conflict began to
wane. A story of American heroism was needed
to rekindle support. The story of a young, at-
tractive fe- .
male soldier
caught in an
ambush,
served this
purpose. The
Jessica
Lynch story
was front
page, and ~ : s
prime time ) - iR
fodder for all : ey oo
of the news ‘ . e
agencies. - - - s' §
e
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It was reported that Jessica fought alongside
her ambushed comrades, firing her gun until
she ran out of ammunition. She was then taken
captive by the Iraqis, sexually assaulted, and
treated horribly de-
spite her many
wounds. Her ordeal
ended when she was
dramatically rescued in
a daring raid by Ameri-
can special forces
troops. Personal details of Jessica Lynch’s life,
such as her desire to become a school teacher,
were touted repeatedly to make her appear to
be the all-American girl, full of virtue, brave,
and willing to sacrifice for her country.

It was reported that
Jessica fought
alongside her

ambushed comrades...

For weeks the story played across all the major
media outlets and a patriotic fervor gripped
America. Support for President Bush and the
war in Iraq surged. Much later it was disclosed
that the entire description of events was im-
mensely hyped.

[From a CBS New Report by David Martin]
Jessica’s testimony before Congress

A couple days after her rescue, The Washing-
ton Post had reported that before she was
captured by the Iraqis she "fought fiercely and
shot several enemy soldiers...firing her
weapon until she ran out of ammunition."” Ac-
cording to the Post account, which was based
on anonymous sources citing battlefield re-
ports, Lynch kept firing "even after she sus-
tained multiple gunshot wounds." By her own
account, none of that happened. She never
fired her weapon and was knocked uncon-
scious when her vehicle crashed, waking up
hours later in an Iraqi hospital. As she put it
in her testimony today, the story depicted her
as "the little girl Rambo from the hills of West
Virginia who went down fighting. It was not
true." She blamed the media for perpetuating

the myth. "They should have found out the
facts before they spread the word like wild-

fire."

In 2007 Jessica was called before Congress to
give testimony about her experiences and she
stated, “I am still confused as to why they
chose to lie and tried to make me a legend.” In
actuality, after being captured Jessica was
turned over to Iraqi medical personnel who
gave her the best care they possibly could.
When the special forces invaded the hospital
compound, it was nearly deserted. There were
no enemy soldiers to fight off, though dramatic
images of troops repelling into the compound
on ropes, and flying Jessica out on helicopter,
were conveniently taken to be splashed across
the media throughout America.

Not only was the story of Jessica’s ordeal
manufactured so that it bore no resemblance
to the truth, but her moral character was
greatly whitewashed to make her appear like
America’s darling. It was later revealed that
Jessica engaged in a sexually debauched party
with fellow soldiers before shipping out to
Iraq. Pictures of her cavorting topless with
male soldiers surfaced, and Larry Flynt, pub-
lisher of Hustler Magazine reportedly paid a
six figure price for the photos, but was pres-
sured to not publish them.

With the media and the government both fully
in the power of the invisible government, one
must truly wonder what can be believed today.
If you are forming your world view by what
you see, hear, and read in the news, then you
are surely deceived. From America’s birth in
the Green Dragon Tavern, to the present day,
she has been a Luciferian nation. Her policies
are Luciferian. The government deliberately
seeks to deceive the citizens of the nation, to
hide from them their true motives and actions,
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while proclaiming pleasant lies intended to ob-
tain their consent.

One of the biggest deceptions of the moment,
being played out across the media, is the fic-
tion that Barack Obama and Mitt Romney are
duking it out as adversaries with opposing
views, wanting to lead America down different
paths. An examination of the twenty largest
monetary contributors to the Obama and
Romney campaigns reveals that both cam-
paigns are being financed by the same banking
and corporate interests. The following is ex-
tracted from the Progressive Leadership Con-
ference website. Major banks are highlighted.

Top 20 Mitt Romney Campaign Con-
tributors

Goldman Sachs $891,140
Bank of America $667,139
JPMorgan Chase & Co $662,719

Morgan Stanley $649,847
Credit Suisse Group $554,066
Citigroup Inc $418,263
Wells Fargo $412,250
Barclays $403,800
Kirkland & Ellis $393,667
Deloitte LLP $355,390

HIG Capital $338,000
PricewaterhouseCoopers $333,600
Blackstone Group $313,725

UBS AG $308,130
Elliott Management $281,175

Bain Capital $268,470
EMC Corp $252,250
General Electric $214,450
Ernst & Young $212,025
Sullivan & Cromwell $197,150

Top 20 Barack Obama Campaign Con-

tributors for 2008 and 2012

University of California  $1,648,685
Goldman Sachs $1,013,091
Harvard University $878,164
Microsoft Corp $852,167
Google Inc $814,540
JPMorgan Chase & Co $808,799
Citigroup Inc $736,771
Time Warner $624,618
Sidley Austin LLP $600,2908

Stanford University $595,716
National Amusements Inc $563,798

WilmerHale LLP $550,668
Columbia University $547,852
Skadden, Arps et al $543,539
UBS AG $532,674
IBM Corp $532,372
General Electric $529,855
US Government $513,308
Morgan Stanley $512,232
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Latham & Watkins $503,295

[http://intertheory.org/plcblog/2012/10/01/0
bama-and-romney-so-hot-for-us/]

NOTE: The organizations themselves did not
donate, rather the money came from the or-
ganizations' PACs, their individual members or
employees or owners, and those individuals'
immediate families. Organization totals in-
clude subsidiaries and affiliates.

It doesn’t matter which candidate is elected.
They both serve the same masters.

People of God, you and I are living in an hour
when the deceptive principles of Satan are be-
ing practiced as a matter of course by nations,
and those who guide them, whether seen or
unseen. Like a flood, lies and distortions of the
truth are being poured out, and the masses are
being swept along with the swiftly moving cur-
rent. The prudent Christian will perceive what
is occurring and deliver themselves from peril.

Don’t Drink the Water

The name of this
series is Dragon
Flood. The title is
derived from a
passage of Scrip-
ture in the book
of Revelation that
focuses on Satan’s
attacks on the
church in the last
days before the
return of Christ.

Revelation 12:15-16

And the serpent poured water like a river out
of his mouth after the woman, so that he might
cause her to be swept away with the flood. But
the earth helped the woman, and the earth
opened its mouth and drank up the river which
the dragon poured out of his mouth.

The book of Revelation conveys spiritual truth
through images and symbols. A river of water
coming forth from the mouth of the dragon,
Satan, symbolizes an overflowing volume of
words that are designed to move the people of
God in a specific direction. Even as raging
flood waters exert an irresistible force upon all
that are caught in them, so too is Satan pour-
ing forth such a massive volume of lies and de-
ception that the vast majority of men and
women, in or out of the church, are being in-
exorably manipulated in their thoughts and
actions, with the result that they are being
swept away toward destruction.

The Biblical correlation between water and
words is observed in this passage. As I have
researched and meditated upon this series of
writings I became aware of a profound parable
that exists in America and certain other na-
tions that typifies the work of the adversary
and the willingness of the masses to lap up the
poison that spews from his mouth. This par-
able is observed in the introduction of a toxic
industrial waste to the public drinking water.
This toxin is referred to as fluoride.

Perhaps you believe you have heard all about
fluoride, and are convinced that those who de-
cry its sinister characteristics are a bunch of
conspiracy nut jobs. I would suggest that if this
is your conception of the fluoride controversy
then you have been receiving most of your in-
formation from the government and the media
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which have been shown throughout this series
to deliberately deceive, lie to, and manipulate
the masses all in the name of the betterment of
society.

If you were to read only one book on this topic,
I would recommend The Fluoride Deception
by Christopher Bryson. This skillfully written,
highly readable, and extensively documented
book includes over 100 pages of footnotes and
source references at the end of the book. It
demonstrates convincingly that the introduc-
tion of fluoride into the American public water
supply was not an act originated by the Public
Health System out of concern for American’s
dental health. Rather, the introduction of fluo-
ride to America’s drinking water was initiated
by the Aluminum Corporation of America
(Alcoa), and other corporate interests, as a
means to deceive the public about the dangers
of fluoride compounds that were the byprod-
ucts of aluminum and steel manufacturing,
and the burgeoning nuclear industry.

If one follows the trail of the introduction of
fluoride to the public drinking water, the pres-
ence of powerful corporate interests is easily
observed. The head of the Public Health Sys-
tem in America at the time of fluoride’s adop-
tion and promotion by the government was a
man named Oscar Ewing. In 1944 Oscar Ewing
earned $750,000 as the lead attorney repre-
senting Alcoa. This was a tremendous sum of
money in those days. Yet, in 1945 Ewing gave
up this lucrative position to accept a govern-
ment post as Federal Security Administrator.
In this position Ewing oversaw the U.S. Public
Health System.

At the time of Ewing’s appointment the Fed-
eral Security Agency fell under the control of
the Treasury Department, and the head of the
U.S. Treasury was none other than Andrew

Mellon, who made his fortune in aluminum
and steel manufacturing. With Ewing’s ap-
pointment the policy of the PHS reversed, and
they began promoting the addition of fluoride
to the public’s drinking water.

At the time the aluminum industry was under
siege as hundreds of millions of dollars in law-
suits were being brought against the manufac-
turers. Farmers and ranchers were having
their lands poisoned, their crops destroyed,
and their livestock crippled by the hazardous
waste pouring forth from the smokestacks of
the huge industrial smelters. Citizens were be-
ing poisoned, sickened, and even dying. The
primary culprit was the fluoride produced as a
byproduct of aluminum manufacturing. Chris-
topher Bryson shares the following informa-
tion.

Ray Weidlein and the Mellon Institute were in
full crisis mode that spring of 1935 helping
Union Carbide and other top corporations
contain public outrage over workplace car-
nage - and head off draconian legislation for
better pollution control inside factories. The
corporate strategy was clear: get dominion
over basic science, wrestle control of health
information from labor groups, and in turn,
reinvest that medical expertise in the hand of
industry-anointed specialists... The besieged
corporations organized a lobbying group
known as the Air Hygiene Foundation be-
cause, as the group noted, “Sound laws must
be based upon sound facts”; and, perhaps
more importantly, because “half a billion dol-
lars in damage suits have been filed against
employers in occupational disease claims.”

Headquartered at the Mellon Institute, in 1937
the Air Hygiene Foundation had a member-
ship list sporting many of the best-known
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names in the industry, including Johns-
Manville, Westinghouse, Monsanto, U.S. Steel,
Union Carbide, Alcoa, and DuPont.

[The Fluoride Deception, Christopher Bryson]

Alcoa was one of the companies facing a tidal
wave of litigation.

Alcoa’s research director, Francis Frary, took
action. In September 1935 he approached Ge-
rald Cox, a Mellon Institute researcher...
Frary now had a suggestion that would ulti-
mately transform the public perception of
fluoride (propaganda)... Frary took upon
himself to make a generous suggestion to the
Mellon researcher. Had Cox ever considered
that good teeth might be caused by fluoride?

Cox understood that Frary was suggesting
that he include fluoride in his tooth-decay
study. Although this suggestion flew in the
face of the result from the dental study at
Johns Hopkins a decade earlier - which had
showed that fluoride hurt teeth - nevertheless
the Alcoa man’s proposal was “the first time I
ever gave fluorine a thought,” Cox later told
historian Donald McNeil.

The great makeover of fluoride’s image had
begun.

[Ibid]

Notice who the principle players are in this ac-
tion to get fluoride’s image changed from that
of a health hazard. It was industrialists who
produced fluoride in their plants, and who
were facing hundreds of millions of dollars in
suits from injured employees, and from farm-
ers, ranchers, and citizens who lived in the vi-
cinity of their plants. The researchers were em-
ployed by Institutes wholly owned by these
same industrialists. Thus, the “science” was

bought and paid for by the men who stood to
gain the most financially by altering the public
perception of fluoride’s danger. As was stated
in the last chapter, “truth happens to an
idea...”” Something asserted might become a

fact, regardless of its connection to actual

events.”
Enter the Professional Deceivers

In the 1930s Edward Bernays was a consultant
to Alcoa. One of Bernays’ primary methods of
changing public opinion was to enlist
“professionals” to endorse something. He rou-
tinely used doctors to alter public perception.
Bernays understood that Americans are over-
awed by the opinion of “specialists” and
“professionals,” especially those in the medical
field. Bernays was at times hired by the ciga-
rette industry to increase their sales. One
method that was found to be effective was to
get doctors to attest to the health benefits of
smoking. :

20,679*& Physicians

“““LUCKIES

arve less wrritatin A

“It’s toasted”

four Throat Protection against irritation against cough

1930 Cigarette Ad

Cigarettes were even marketed as a method of
weight control, and in this way were promoted
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as a health inducing product.

STRAIGHT FROM THE SHOULDER?

When tempied fo orer-indulge

It s toasted

Your Throat Pi inst cough.
#We do not say smoking Lutkies reduces fesh. We do say when tempted to over-indulge, "Reach for a Lueky instead.”

IS THIS YOU FIVE YEARS_FROM BOW 2

When temp

"Reach for a Lucky msteqd

It S toasted

Your Throat Pr
W 80 a0t sy Fenceing L

ion —against cough.
s reduces flesh, We do sa yw:. n cempeed 1o overindulge, “Reach for 4 Lueky instead.”

There was never any lack of doctors, dentists,
or other professionals who would agree to state
that a product was safe and health promoting

Note the MD on

“More Doctors” MoRE Docrors smMoke CAMELS
lHAN ANY OTHER CIGARETTE

Aecording to a receut Nittonaiide swegy's

is Highlighted

iceroys

the Smoke! \

As your Dentist,
| would recommend

=V |

\ICEROY Viceroys _/

Dentist Recommendation

Those reading this post will recognize the de-
ceit being practiced in these ads. It is widely
understood today that cigarettes cause cancer,
lead to heart disease, COPD, emphysema, and
a wide range of other maladies. It is estimated
that 100 million people died in the 20t century
from smoking cigarettes. How deplorable, un-
ethical, and damning is it for cigarette mer-
chants to not only ignore the negative health
effects of smoking, but to promote the idea
that smoking is actually healthy and endorsed

when they were paid to endorse a product.
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by physicians and dentists?

«Around 6 million deaths a year are caused by to-
bacco.

«Every 6.5 seconds a current or former smoker
dies, according to the World Health Organi-
zation (WHO).

+An estimated 1.3 billion people are smokers
worldwide (WHO).

«Over 443,000 Americans (over 18 percent of all
deaths) die because of smoking each year.
Secondhand smoke kills about 50,000 of
them.

«1.2 million people in China die because of smoking
each year. That's 2,000 people a day.

*Tobacco use will kill 1 billion people in the 21st
century if current smoking trends continue.

33 percent to 50 percent of all smokers are killed
by their habit.

«Smokers die on average 15 years sooner than non-
smokers.

[http://www.inforesearchlab.com/smokingdeaths.

chtml]

It should be obvious that the corporate money
powers care nothing for the value of human life,
nor does the government. Not only has the Ameri-
can government sent millions of young Americans
to be killed and maimed in foreign wars that were
fought under false pretense, they made sure the
soldiers, sailors, and airmen had plenty of ciga-
rettes to take along with them.

People of God, it is the same corporate and govern-
ment interests that have sold fluoride to the public
as an advantageous health benefit. In truth fluoride
is an industrial toxin that has been linked to bone
cancer, bone deformities, Alzheimer’s disease, in-
creased bone fractures, adverse thyroid function,
dental fluorosis, osteoporosis, and decreased men-
tal ability, among other maladies. Fluoride accu-
mulates in the body, concentrating mainly in the
bones.

WWI Government Cigarette Ad

The thinking of the
aluminum manu-
facturers is that if
they could change
the public percep-
tion of fluoride from
that of a hazardous
waste, to a sub-
stance endorsed by
medical and dental
professionals as
beneficial to human
health, then they
could defeat the
burgeoning legal
attacks levied
against them. Fur-
thermore, if they could get people to ingest fluoride
regularly, then it would be all the more difficult to
prove that the fluoride in a person’s body was the
result of a nearby aluminum plant, rather than
from the water they drink.

I ’e ed
SMOKES

more than
any thing else

Christopher Bryson points out in his book that one
of the chief medical doctors responsible for getting
fluoride approved by the government was Dr.
Robert Kehoe who sponsored fluoride research at
the University of Cincinnati in the 1940s and

1950s.

Kehoe is better known today for his career-long
defense of the safety of adding lead to gasoline
(now discredited). But he was also a leading fig-
ure reassuring citizens and scientists of the safety
of industrial fluoride and water fluoridation,
while burying information about the chemical’s
toxic effects and privately sharing doubts with his
corporate sponsors about the safety of even tiny
amounts of the chemical.

[The Fluoride Deception, Christopher Bryson]

The same people who have brought you leaded
gasoline, and the health benefits of smoking, have
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assured the American public that fluoride is both
safe and beneficial, and they should not be worried
about this industrial chemical being added to their
drinking water.

Fluoride has never actually been proven to help
prevent cavities, and evidence reveals that if it has
even a minute benefit, that is derived by the fluo-
ride being applied topically to the outside of the
teeth while brushing. There is absolutely no evi-
dence that fluoride ingested into the body by drink-
ing and absorbed into the bloodstream to be depos-
ited into the teeth and bones has any benefit. Quite
the contrary. Fluoride accumulation in the bones
has been linked to osteosarcoma (bone cancer),
arthritis like symptoms, bone deformities, and brit-
tleness of the bones.

One sign of over-saturation of fluoride in the body
is dental fluorosis. This accumulation of fluoride is
revealed in a mottling or discoloration of the tooth
enamel. In its mildest form there may be white
specks that appear on the teeth. In more severe
forms the teeth can appear stained with yellow or
brown discoloration.

“Very Mild”

:;Mildn

“Severe”

“Moderate”

Dental Fluorosis

Dental Fluorosis is a telltale sign that fluoride lev-
els have accumulated to dangerous levels in the
human body. The government’s own statistics state
that one third of all people in the U.S. manifest
signs of dental fluorosis. In some cities, such as At-

lanta, the percentage of the population with dental
fluorosis is as high as 80%.

Fluoride is added to public water supplies under
the guise of helping to prevent tooth decay. Yet it
causes far more serious disorders than it is sup-
posed to address. Dispensing any type of medica-
tion through a municipal water supply is fraught
with danger. The government guidelines state that
1 part per million of fluoride in the drinking water
is safe. Yet it makes no allowance for certain mem-
bers of the population being more sensitive to fluo-
ride than others. Neither does it account for the
fact that some people drink far more water than
others, and thereby ingest much larger quantities
of fluoride.

I suspect this is at least partly the reason that At-
lanta has such a high percentage of dental fluoro-
sis. Atlanta is a Southern city that has very hot
summers. Children are especially susceptible to
dental fluorosis and other effects of fluoride. Chil-
dren playing outside during the summer will drink
lots of water. Additionally, iced tea is a staple drink
in the south, and it is usually made with local
drinking water.

Although the original motive for the introduction
of fluoride into the water system seems to have
been a desire to indemnify the aluminum and steel
manufacturing industries against loss by legal ac-
tions taken against them for fluoride pollution,
there is a more sinister motive to consider. It is
suggested by some that fluoride has been so
strenuously promoted by the government because
of its neurotoxic effects. Fluoride studies have
shown that the ingestion of fluoride by children
markedly lowers their IQ.

Remarkably, the studies demonstrating that fluo-
ride has a dampening effect upon intelligence have
come from varied sources, including Harvard Uni-
versity. The most recent study I have seen pub-
lished is as recent as this summer (2012).

SERIES 1.15.10

Page 13



Dragon Flood

Harvard Study Finds Fluoride Lowers IQ -
Published in Federal Gov't Journal

NEW YORK, July 24, 2012

Harvard University researchers' review of fluo-
ride/brain studies concludes "our results support
the possibility of adverse
effects of fluoride expo-
sures on children's neu-
rodevelopment.” It was
published online July 20
in Environmental Health
Perspectives, a US Na-
tional Institute of Environmental Health Sciences'
journal (1), reports the NYS Coalition Opposed to
Fluoridation, Inc. (NYSCOF)

The children in high
Sfluoride areas had

significantly lower IQ

"The children in high fluoride areas had
significantly lower IQ than those who lived
in low fluoride areas," write Choi et al.

Further, the EPA says fluoride is a chemical
"with substantial evidence of developmen-
tal neurotoxicity..."”

They point out research by Ding (2011) suggested
that low water fluoride levels had significant
negative associations with children's intelligence...

"It's senseless to keep subjecting our children to
this ongoing fluoridation experiment to satisfy the
political agenda of special-interest groups,” says
attorney Paul Beeber, NYSCOF President. "Even if
fluoridation reduced cavities, is tooth health more
important than brain health? It's time to put poli-
tics aside and stop artificial fluoridation every-
where," says Beeber.

After reviewing fluoride toxicological data, the
NRC reported in 2006, "It's apparent that fluo-
rides have the ability to interfere with the func-
tions of the brain."

Choi's team writes, "Fluoride readily crosses the
placenta. Fluoride exposure to the developing
brain, which is much more susceptible to injury
caused by toxicants than is the mature brain, may
possibly lead to damage of a permanent nature.”

Fluoride accumulates in the body. Even low doses
are harmful to babies, the thyroid, kidney patients
and heavy water-drinkers. There are even doubts
about fluoridation's effectiveness. New York City
Legislation is pending to stop fluoridation. Many
communities have already stopped.

Infant formula when mixed with fluoridated wa-
ter delivers 100-200 times more fluoride than
breastmilk.

[http://www.reuters.com/article/2012/07/24/idU
S127920+24-Jul-2012+PRN20120724]

The Natural News website posted an article in 2010
about an earlier study that was performed in China
that showed a marked difference in children’s IQ
among test groups that were exposed to different
levels of fluoride in their drinking water.

A new study pre-published in the journal Environ-
mental Health Perspectives confirms that fluori-
dated water causes brain damage in children. The
most recent among 23 others pertaining to fluo-
ride and lowered IQ levels, the new study so
strongly proves that fluoride is a dangerous,
brain-destroying toxin that experts say it could be
the one that finally ends water fluoridation.

"This is the 24th study that has found this associa-
tion," explained Paul Connett, Ph.D., director of
the Fluoride Action Network (FAN). "[T]he au-
thors found a correlation between lowered IQ and
fluoride levels in children's blood."

For the study, researchers evaluated 512 children
ages 8-13 in two Chinese villages, one village with
higher than average fluoride levels and the other
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with lower than average fluoride levels. After ac-
counting for external variables like lead exposure,
iodine deficiency and other conditions that might
affect brain health, the team still found that the
number of higher intelligence children in the low
fluoride community was 350 percent higher than
the number in the high fluoride community.

[http://www.naturalnews.com/030819_ fluoride_
brain_damage.html]

The reports of fluoride’s effect on the human mind
date back at least as far as World War II. A number
of books and websites that focus on the harmful
effects of fluoride, recount a story of an American
chemist who was assigned along with others to
oversee the immense I.G. Farben production facili-
ties in Germany after the defeat of the NAZIs. I.G.
Farben was involved in the manufacture of a great
many chemical agents, including the chlorine gas
used to kill tens of thousands fighting in the
trenches of France during World War 1.

The American chemist was Charles Elliot Perkins.
He allegedly uncovered evidence of a NAZI plan to
use sodium fluoride (the same chemical produced
by the aluminum plants and shortly to be intro-
duced to the American water supplies) to make
German prisoners of war more docile and easier to
control. It was claimed that it was the ultimate in-
tent of the NAZIs to fluoridate the water supply of
every country that they conquered and controlled.

Australia is another country that has had fluorida-
tion forced upon its citizens by the government. In
1987, a member of the Australian Parliament
named Harley Rivers Dickinson, delivered an ad-
dress in which he made mention of the NAZI use of
Fluoride. The address by this Australian MP is
summarized as follows:

At the end of the Second World War, the United
States Government sent Charles Eliot Perkins, a
research worker in chemistry, biochemistry,
physiology and pathology, to take charge of the
vast Farben chemical plants in Germany. While
there he was told of a scheme which had been
worked out by them during the war and adopted

by the German General Staff. This was to control
the population in any given area through mass
medication of drinking water. In this scheme so-
dium fluoride occupied a prominent place. Re-
peated doses of infinitesimal amounts of fluoride
will in time reduce an individual's power to resist
domination by slowly poisoning and narcotizing a
certain area of the brain (the hippocampus) and
will thus make him submissive to the will of those
who wish to govern him. Both the Germans and
the Russians added sodium fluoride to the drink-
ing water of prisoners-of-war to make them stu-
pid and docile." (Reference: Victorian Hansard of
12th August 1987)

I.G. Farben had immense interlocking agreements
with American corporations where they shared
technologies and en-
tered into agreements
to prevent competi-
tion. The technology
and research of Ameri-
can corporations were
shared with Germany’s
I.G. Farben, and Farben’s research and technology
was shared with the American corporations. It is
conceivable that the “Intelligent Aristocracy” of
America wanted to keep the masses docile and gov-
ernable, and to mitigate any intelligent threat to
their own rule, they intentionally introduced a
chemical into the American water supply that
would reduce the overall IQ of the population and
render them more susceptible to their control.

they intentionally
introduced a chemical
into the American

water supply ...

If such a plan sounds far-fetched, consider that in
the book The Fluoride Deception, the author shares
the ground breaking studies of Dr. Phyllis Mullenix
who studied the cognitive effects of fluoride on
rats. Christopher Bryson writes:

When the scientists gave fluoride to the baby rats
following their birth, the animals had “cognitive
deficits,” and exhibited retarded behavior...

By 1990 the data were crystal clear. The women
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had tested more than five hundred rats. “I finally
said we have got enough animals here for statisti-

cal significance,” said Mullenix. “There is a prob-
lem,” she added.

[The Fluoride Deception, Christopher Bryson]

Dr. Mullenix shared her findings with government
and industry leaders, but she was completely ig-
nored, and later ousted from her job. At one meet-
ing Dr. Mullenix met with representatives of three
of the world’s most powerful drug companies, all of
which made products that contained fluoride.

Mullenix outlined her fluoride findings. The men
took notes. Suddenly Joe Kanapka of Unilever
leaned back in his chair with an exasperated look.
“He said, ‘Do you realize what you are saying to
us, that our fluoride products are lowering the IQ
of children?” remembers Mullenix. “And I said,
‘Well, yes, that is what I am saying to you.”

[Ibid]

When the company representatives left they said
they would be in touch with her, yet despite re-
peated attempts, Dr. Mullenix was unable to con-
tact them again, and they never got back in touch
with her.

The Mullenix research eventually caught the at-
tention of another team of Boston’s scientists
studying central-nervous-system problems. They
produced a report in 2000 reviewing what they
described as “an epidemic of developmental,
learning and behavioral disabilities” in children.
Their report considered the role of fluoride, and
focused on the Mullenix research in particular. “In
Harm’s Way - Toxic Threats to Child Develop-
ment” by the Greater Boston chapter of Physicians
for Social Responsibility described how 12 million
children (17 percent) in the United States “suffer
from one or more learning, developmental, or be-
havioral disabilities.” Attention deficit and hyper-
activity disorder ADHD affects 3 to 6 percent of all
school-children, although recent evidence suggests
the prevalence may be much higher.

/ \
CAUTION
HAZARDOUS

WASTE
1l
N )
Why Johnny Can’t Read

When proponents of fluoridation encounter
the arguments of those against adding this
toxin to the drinking water, they often cite the
improvement in dental health that has oc-
curred since World War 11, the time period
generally in which fluoridation of public water
systems has been carried out. Yet, there were
equal declines in the rate of dental decay in
other nations and communities that did not
fluoridate their water during this same time
period. It is arguable that fluoride was not the
key factor leading to improved dental health.
Rather, it was the widespread use of antibiot-
ics, improved nutrition, better oral hygiene,
and increased access to dental care. Studies
have been conducted between towns in Amer-
ica that fluoridate their water supply and those
that do not, and the cities with fluoridated wa-
ter fare no better in dental comparisons than
those without.

It is quite evident that men like Edward Ber-
nays, and the rich bankers and industrialists
who have employed them, have an elitist view
on the world. They perceive themselves to be
members of an illumined aristocracy, an atti-
tude that Satan certainly encourages among
them. They believe it to be their right, even
their duty, to control and manipulate the
masses through whatever means are available.
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They would have no more scruples about intro-
ducing a known neurotoxin into the public wa-
ter systems to lower the overall intelligence of
the population, than they would in printing lies
and distortions in the newspapers, or fabricat-
ing false histories of nations or individuals.
The end justifies the means.

As evil as such actions are, and as important as
it is for the church to understand the malevo-
lence of those who are joined with Satan in his
effort to rule the nations, I would draw your
attention to the parable contained in this mat-
ter of water fluoridation.

Even as the public water supply is poisoned, so
too are the words, images, and thoughts that
are poured forth daily by the dragon. Those
who drink freely of the flood of ideas that origi-
nate with Satan will find that their spiritual
senses are retarded. Even as those drinking
fluoridated water manifest cognitive defects, so
too do those who drink indiscriminately of that
which Satan pours out will exhibit spiritual de-
fects. Consequently, they will become much
more amenable to his control.

This series has been offered to open the eyes of
the saints to the extent of the lies and decep-
tion all around you. The deceit of the enemy is
as ubiquitous as the fluoride in America’s
drinking water. It goes unnoticed by most, but
continually, ever accumulating, it is producing
negative effects in the lives of the saints. The
church has been dumbed down both mentally
and spiritually through the work of the adver-

sary.

If you are given to watching much television,
spending long hours reading novels, maga-
zines, listening to the radio, or surfing the
Internet, I encourage you to alter your habits.

Open your Bible and drink in the pure water of
the word of God. Spend time in His presence.
Pray, and meditate upon spiritual thoughts.
Develop a communion with the Father and let
Him teach you truth.

For too long the body of Christ has been drink-
ing from those polluted streams that flow forth
from the mouth of the dragon. As a man lives
he must drink. The question remains, “What
source will you drink from?” Know of a cer-
tainty that what you imbibe will bear fruit in
your life.

John 7:37

Yahshua stood and cried out, saying, “If any-
one is thirsty, let him come to Me and drink.”

Revelation 22:17

The Spirit and the bride say, "Come." And let
the one who hears say, "Come." And let the one
who is thirsty come; let the one who wishes
take the water of life without cost.

May you be blessed with peace and under-
standing in these days.

HeartdGod/Parables

Ty .

Bringing hidden things to light...

SERIES 1.15.10

Page 17



Heart4God/Parables
P.O. Box 804
Montezuma, GA 31063

«AddressBlock»

Parables Bookshelf — Series 1.15.10

PARABLES PRECEPT— The Significance of Numbers

The number
nine is a most
remarkable
number in

many respects...

It is the last of the digits, and
thus marks the end ; and is sig-
nificant of the conclusion of a
matter.

It is akin to the number six, six
being the sum of its factors
(3x3=9, and 3+3=6), and is thus
significant of the end of man,
and the summation of all man's
works. Nine is, therefore,

THE NUMBER OF FINAL-
ITY OR JUDGMENT,

for judgment is committed unto
Jesus as "the Son of man" (John
5:27; Acts 17:31). It marks the
completeness, the end and issue
of all things as to man—the judg-
ment of man and all his works.

It is a factor of 666, which is 9
times 74...

THE SIEGES OF JERUSALEM

have been 27 in number, or
three times nine, and they are
stamped with the number of Di-
vine completeness (3) and the
number of judgment (9)...

THE JUDGMENTS

of God in Haggai 1:11 are enu-
merated in nine particulars:

"And I called for a drought upon
the land,

and upon the mountains,
and upon the corn,

and upon the new wine,
and upon the oil,

and upon that which the ground
bringeth forth,

and upon men,
and upon cattle,

and upon all the labour of the
hands."

[E.W. Bullinger, Number in
Scripture]



